
Check out this months issue! 

 

Have fun in the sun! 
Can you believe the unsea-

sonably cool weather we have 

had this year.  Kind of amaz-

ing what Mother Nature 

dishes out, and how different 

things can be one year to the 

next.  I just reviewed last 

year’s newsletter article and 

although it applies, last year 

at this time I was sporting a 

fresh sunburn from my own 

lack of sunscreen use and it 

was hot outside.  This year I 

wore a jacket to work and it 

is forecasted to rain for the 

next couple days.  However 

this cool weather won’t be 

around forever and we are 

heading into the 101 critical 

days of summer.  Safety first 

should be your motto of the 

day. 

Please take your sunscreen 

and use it throughout the 

day while enjoying the out-

doors.  Nothing worse then 

going into work on Monday 

burnt to a crisp and not be-

ing able to think about any-

thing but how much you 

hurt.  Not only that there is 

always the concern about 

skin cancer caused by the 

sun.  I lost a wonderful friend 

and client to skin cancer.  It 

really is nothing to mess 

with.  Wear the sunscreen. 

Boating safety is always on 

my priority list as I spend as 

much time as I can out on 

our local lakes and rivers.  A 

lot of new folks every year 

are out on the water for the 

first time and they really 

don’t know the rules of the 

road.  Very dangerous for 

those of us who have been 

out there all year to now 

have the lakes crowded with 

new people who may or may 

not know boating etiquette.  

Keep a sharp eye out as the-

se new folks seem to come 

from all over and can be on 

top of you in or in your lane 

in no time at all.  Use com-

mon sense and you’ll be fine. 

My one pet peeve though is 

drinking and boating.  Noth-

ing worse then having some 

drunk driver out running 

around the lake in their big 

wake boat or on a jet ski 

running the bank where your 

trying to fish.  These folks 

are a danger to everyone on 

the water.  If you’re going to 

drink please don’t get behind 

the wheel of a motorized 

vehicle.  Your reaction time 

is dulled whether you believe 

it or not and you can cause 

great harm to yourself or 

worse yet me!  Please don’t 

drink and drive this summer.  

But do have fun and enjoy all 

the great activities our great 

outdoors has to offer. 
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David Strange Chris Canon  

WELCOME NEW CLIENTS  

We love recognizing our new friends and thank our existing clients  

who are kind enough to refer their friends and relatives to us. Don’t keep us a secret.   

      Our Mission 

Dedicate 100% of our energy toward serving our clients.  This focused approach helps us elevate our education and  experience so we can guarantee a fully 
professional level of  service. As a result, our valued customers, suppliers and friends will refer their family members, coworkers, neighbors and other people they 

know to us for  advice and consulting services. 

Tips For A Safe Walk 

Walking is good exercise – unless 

you get hit by a car.  The most com-

mon accidents between pedestrians 

and motor vehicles are caused by: 

Darting out in front of a vehicle in 

the middle of the block. 

Running rather than walking across 

intersections. 

Vehicles turning without seeing 

pedestrians in their way. 

Pedestrians crossing multi-lane 

streets. 

Vehicles backing up. 

Stay safe wherever you wander by 

following these safety practices: 

Use the walkways.  Stay on the side-

walk and cross at intersections with 

well-marked crosswalks. 

Stand out.  Make sure drivers can 

see you.  Don‟t dash out into traffic 

suddenly.  Wear bright, noticeable 

colors, especially at night, and consid-

er garments and shoes with reflecting 

fabrics for nighttime walking. 

Follow the rules.  Obey traffic sig-

nals.  Be aware of stop signs at inter-

sections without traffic lights. 

Watch out for blind spots.  Big 

trucks with wide loads may not see 

you when turning or backing up.  

Smaller cars, too, can have significant 

blind spots.  Don‟t assume any driver 

can see you just because you can see 

the vehicle. 

Give cars time to stop.  Don‟t take 

chances with moving vehicles.  If the 

driver doesn‟t see you right away, or if 

you stumble, he or she may not be 

able to stop in time to avoid hitting 

you. 

Be careful in parking lots.  The traf-

fic flow in a parking lot may not be 

obvious to either drivers or pedestri-

ans, and visibility is more limited by 

the parked cars around you. 

Walk facing traffic.  If for some rea-

son you must walk along the side of a 

road without sidewalks, walk toward 

the traffic so you can see and avoid 

cars better – and vice versa. 

     A Father Is… 
 

A father is neither an anchor to hold us back,  

nor a sail to take us there, but a guiding light whose love shows us the way. 

A father is someone you look up to no matter how tall you grow. 

A father is a truly rich man if his children run into his arms when his hands are empty. 

A father is a man who expects his son to be as good a man as he meant to be. 

A father is someone who carries pictures in his wallet where his money used to be. 
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Careers For Creative Types 

You may consider yourself a creative person, an innovative thinker, an 

unconventional performer – but you‟re not cut out to be a starving artist or 

wait tables while waiting for your big break.  What are your options?  Look 

into these careers: 

 

Teaching.  Teachers at any level have to be quick and creative when it 

comes to keeping their students‟ attention and presenting information in 

interesting ways. 

 

Interior design.  Helping people create the space where they‟ll live and 

work calls for a wide range of talents and skills. 

 

Catering.  Any kind of event-planning career requires skill in selecting and 

balancing the right ingredients, from the spices in the food to the arrange-

ment of the venue. 

 

Graphic design.  With the growth of the Internet, the ability to create visu-

ally appealing graphics that are well-organized and attractive is something 

employers are eagerly seeking. 

 

Mosquito Trivia 

Here’s some trivia about the bug that 

everyone knows and nobody likes: 

A mosquito doesn’t really bite; it stabs by 

piercing your skin with its long proboscis. 

Only female mosquitoes stab.  They need 

the blood to nourish their eggs.  Male 

mosquitoes are vegetarians, feeding on 

flower nectar. 

The mosquito’s saliva causes that itchy 

bump on your skin.  The saliva keeps the 

blood from clotting while the mosquito 

drinks its fill. 

A mosquito can drink one-and-a-half 

times its own weight. 

There are about 3,000 species of mosqui-

toes worldwide; more than 165 are found 

in North America. 

Mosquitoes like dark colors, especially 

blue. 

Mosquitoes cause more human deaths 

worldwide than any other creature. 

Mosquito-borne diseases include malaria, 

encephalitis, West Nile virus, dengue 

fever, and yellow fever. 

    Beware Of Last Year’s Sunscreen 

As our thoughts turn to beach time, camping, and other summer activities, don’t forget to buy sunscreen and dis-

pose of last year’s supply.  After a year, the chemicals and active ingredients in sunscreen usually degrade and lose 

their effectiveness, so stock up – and slather it on! 

  

Let Kids Relax! 

Child psychiatrists say that many parents these days 
over-schedule their children with 10- to 16-hour days 
of activities, which is often more than the kids can 
handle.  Signs of burnout include headaches, asth-
ma attacks, nail biting, and sleeping problems.  
 
If your child shows some of these symptoms, use summer vacation to let 
him or her unwind from the pressures of school, sports, and extracurricular 
activities.  Resist the urge to pack the summer months with activities and 
diversions; that unscheduled time will teach kids to create, imagine, and see 
new possibilities. 
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 The art and science of PRICE (How does your home size up?) 

One of the first and most important steps a seller must take before putting your home on the market is setting the 

listing price – or how much your home is worth. Price too high and you might scare away eager buyers. Price too low 

and you might have trouble negotiating a reasonable offer down the road – especially in a market where buyers feel 

they have the upper-hand and more sellers are bringing additional concessions to the table. 

Many times your REALTOR® will walk you through this process with a Comparable Market Analysis (CMA). A CMA 

is the report real estate agents use when they conduct an in-depth analysis of a home's worth in today's market. In 

nearly all cases your REALTOR® is a trustworthy source to lean on when determining your homes‟ value. At the 

same time, smart homeowners should know just how REALTORS® come to their conclusions. Here‟s a glance at 

what you should be looking at when setting your initial listing price. 

Comparable Listings and Sales 

¶ Look at homes that were or are listed over the past six months and are within a ¼ mile to a ½ mile of your 

neighborhood. 

¶ Compare square footage, number of rooms, size of the lot, and age of the home if possible. 

¶ Watch for neighborhood divides. For instance, don‟t pull homes from areas that might be considered the „wrong 

side of the track.‟ That could drastically and incorrectly reduce the value of your home. 

Sold Comps 

¶ Compare original list price to final sales price to determine if any price reductions were applied. 

¶ Compare final sales price to actual sold price to determine ratios. 

Withdrawn & Expired Listings 

¶ Pay attention to why these homes were taken off the market and learn from the seller‟s mistakes. Take action to 

prevent your home from falling into this category. 

¶ Check out the brokerage that listed the home. Do they normally sell everything and are having trouble with this 

one? Or is the brokerage skimping on marketing for the home? 

Pending Sales 

¶ Pay close attention to any price reductions and make note of how often they happen. 

¶ Days on market could have a direct effect on your homes‟ listing-to-sold time. This ratio will also allow you to set 

reasonable goals and expectations for your home with your REALTOR®. 

Active Listings 

¶ Many of these homes are your competition and it‟s important to keep an eye on what they are doing. 

¶ Tour these homes. What makes them appealing? What doesn‟t? Try to recreate the feeling or learn from their 

mistakes in your home. 

Depending on the market‟s current conditions you may need to price differently. For instance, in a buyers market you 

might set your listing price near comparable value with the knowledge that you might have to settle for less.  

          The reality is, your REALTOR® is the expert on pricing homes in your neighborhood. After all, it is their job. 

Talk to your REALTOR® and ask for a free CMA on your home. 
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A Birthday wish for: 

 

  Picante Pulled Pork Tamales Ingredients : 

¶3 boneless pork chops 

 (around 4 oz. each) 

¶1 1/4 tsp. ground cumin 

¶1 jar (16 oz.) Pace® Chipotle Chunky Salsa 

¶3 tbsp. lime juice 

¶1 cup whole kernel corn 

¶6 large pimiento-stuffed olives , cut up 

¶1/4 cup raisins 

¶3 tbsp. chopped peanuts 

¶1 1/3 cups mesa harina or 1 cup pre-cooked 

 extra-fine cornmeal 

¶5 tbsp. shortening 

¶1 cup boiling water 

¶1/2 cup Pace® Picante Sauce 

 

May this birthday be just the beginning of a year filled  

with happy memories, wonderful moments  

and shining dreams.  

 

Happy Birthday! From your friends at Welton Realty, Inc. 

This hearty, one-dish meal features ground beef seasoned with salsa, 

layered with tortillas, refried beans, green chiles and cheese. 
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20- Jun Bryan Riley 

20- Jun Steve Thompson 

23- Jun Kellie Stoeklen 

23- Jun Gayle Demond 

23- Jun Athena Mazzi  

29- Jun Robert Simard 

30- Jun Tommy Xiong 

14- Jun Eddie Garcia 

15- Jun Debbie Jenkins 

16- Jun Richard Wood 

17- Jun Sandra Castelo 

17- Jun Jacob Horton 

18- Jun Lady Dumlao 

19- Jun Charles Bright 

20- Jun Shannon Hanosh 

7- Jun Jason Gregory 

8- Jun Tyler Edwards 

10- Jun Kevin Spencer 

11- Jun Dwayne Silas 

12- Jun Williams Andrews 

12- Jun Greyson Wright 

14- Jun Ian Catteral 

1- Jun Leslie Campbell 

2- Jun Kelly Xiong 

2- Jun Rick Sampson 

2- Jun John Schultz 

5- Jun Michael Lytle 

5- Jun Ju T. Rodriguez 

5- Jun Jennifer Clemson 

7- Jun Macy Lee 
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602 D Street 

Marysville CA 95901 
Welton Realty Office:     530-741-1234          

Royal Lending Office:    530-741-3100 

 

Contact Us  
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òExperience the Differenceó 
at 

 

Alan Welch, Senior Loan Consultant 

916-201-8625          

alan@royallending.net 
 

Angela Thompson, Loan Consultant 

530-624-4148 

angela@royallending.net 

Tim Helton, Broker 

530-415-5309         

weltonbroker@aol.com 
 

Rhonda Welch, CDPE, Realtor 

530-277-1342 

rhonda_welch@comcast.net 

 

 

John Lewallen, Broker Associate 

530-933-1237 

JohnPly68@aol.com 

 

Michael Harris, Realtor 

530-632-1815 

michaelharris21@yahoo.com 

 

Martin Campos 

530-701-3099 

martinc.realty@yahoo.com  

Kellie Stoeklen, Realtor 

530-701-8366 

kelliestoeklen@aol.com 

 

Kathy Becker, Realtor 

530-218-8619 

kathy@kathybecker.com 

 

Roxanne Miller, Receptionist, Notary 

530-741-3100 

roxanne@weltonrealty.net 

Welton Realty Team: 

Royal Lending Team: 
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    Business Partners  

Land America  

800 -443 -5599  

Excalibur Exterminators  

Bud Prather  

 530 671 -9223  

California Roof Systems  

Gary Hunter  

530 -749 -9355  Squeaky Clean  

Steve Mullen  

530 300 -7058  

Ed Schmidt  

 

Associated Inspection Services  

Jeff Herboldshimer  

530 713 -9393  

Allstate Insurance  

Greg Englebert  

530 671 -5755  

Bookkeeping & Consulting  

Angela Thompson  

530 624 -4148  

Elite Lawn Service  

Rich Crab  

530 415 -9806  



June Quiz 

Question:  

 

Call and submit your answer to  be entered into our monthly drawing  

Phone: 530-741-1234    

email at 

roxanne@weltonrealty.net 

Re: June Quiz  

  

Welton Realty 

602 “D” Street 

Marysville, CA 95901 

WINNER 
May Quiz 

  
 

.ǊǳŎŜ YƛƴƎ 
 
 
 
Question:  

 

 

 

 

 Answer: 
 

 

Congratulations!!! 

«AddressBlock» 

1785 (in a hot air balloon). 

  In what year did humans 
make their first flight over 
the English Channel?  

What is the green pigment in plants 
that’s vital for photosynthesis? 

“Automatic” simply means that you can‟t repair it yourself. 

– Frank Capra 


